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INSTRUCTIONS TO CANDIDATES :

1. SECTION-A is COMPULSORY consisting of TEN questions carrying TWO marks
each.

2. SECTION-B contains FIVE questions carrying FIVE marks each and students
have to attempt any FOUR questions.

3. SECTION-C contains THREE questions carrying TEN marks each and students
have to attempt any TWO questions.

SECTION-A

1. Write briefly :

a. Slander

b. Official Secrets act

c. RTI

d. Plagiarism

e. Sensationalism

f. Cable TV

g. Contempt of court

h. DAVP

i. Advertising

J. Editor’s guild
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SECTION-B
2. What is the place of freedom of speech and expression in the Indian Constitution?
3. Mention three important provisions of Prasar Bharati Act, 1990.
4. Highlight the importance of 1st Press Commission report.
5. What is the role of ombudsman?

6. Why is invasion of Privacy a controversial issue?

SECTION-C
7.  Discuss ASCI code of ethics for advertising.
8. Why MacBride commission is considered very important?

9. List the important recommendation of Verghese Committee.
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