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Before answering the questions, candidates should ensure that they have
bewnt stipplied the correct and complete question paper- No complaint m
this regard, will be entertained after examination.

Note : Attempt five questions in all
(Section — A) is compulsory. Att

Question NoO- 1

questio
from each Unit. All questi

SECTION - A

1 Write short notes on following :
(a) Scope of Marketing
(b) Marketing Strategy
(c) Customer Loyalty
(d) Marketing Targeting
P.T.O.
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(G?)/ Product line decisions

(_I)/Iabelling
(g) Channel Management

y Digital Marketing
SECTION-B

UNIT =1
¢ product with the

t discuss the nature
16

beyon d matching, th

2. "Marketing 1S
temen

market. In the light of this sta

and scope of marketing,.

‘s undertaken to guide Managers

3. Marketing research
in the analysis of marketing ptub\.enw." C ritically
examine this statement. \O
UNIT -1l
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4. )} rite a short note on the following :

t/:y/ Building Customer Value

y/TUUlh of Product Differentiation

Llﬂderﬁtﬂnd b}' n‘_l_ill’lkt.'l “t‘}:rt]t‘tlttlti‘]n 2

lovels of market segmentation ? Specify

ffective targeting of market segments.
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5. What do you
what are the
the criteria for e
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in\'OlVed ln tl'“._‘ new I"!r{}{d et

6. Explain the steps
16

/ development and launching.
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7. What do you mean by Pricing ? Explain its various
methods and strategies.

16
UNIT - IV

8. What are the distinctive teatures of personal selling
and also highlight the role of public relations ? 16

9. Explain the term green marketing along with its scope,
merits, and demerits. 16



